
A global thought leader, expert consultant and keynote 
speaker in marketing, strategy and innovation

A founder and CEO of GeniusWorks

Key clients include:   

Helps organizations to develop innovative strategies for 
their businesses and brands

Former CEO of the world’s largest marketing organization, 
the Chartered Institute of Marketing, worked in a variety of 
consulting businesses and line management roles, having 
started out as a nuclear physicist

Professor at IE Business School, ranked as Europe’s No 1 
Business School

A global thinker, advisor and practical entrepreneur

Experience in diverse sectors such as fashion, pharmaceutical, 
technology and travel, consumer goods etc 

Bestselling author of 7 books such as:

One of the world’s top business 

experts according to the 

Thinkers 50 “Guru Radar” list
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Peter Fisk 
Short Biography

One of the world’s top  
business experts according 
to the Thinkers50 
“Guru Radar” list

•  He is featured on the Thinkers50 “Guru Radar” list as one 
of the world’s top business thinkers and experts.

• Bestselling author and expert consultant.
•  Founder of the specialist consulting firm GeniusWorks, 

helping organisations develop better strategies and ideas 
for their business and make them happen.

•  Professor of Strategy, Innovation and Marketing at IE 
Business School.

•  Went from nuclear physics to managing the Concorde 
brand, marketing Coca Cola in Asia, innovation with 
American Express, new business models for Microsoft, 
developing leaders with Time Warner, and launching new 
brands with Virgin. Peter has worked in or with over 250 
companies in 50 markets helping them think bigger and 
different, to grow further and faster.

•  Described as “one of the most interesting new business 
thinkers” by Business Strategy Journal.

•  Former CEO of the Chartered Institute of Marketing, 
the world’s largest marketing organisation. He led the 
strategic marketing consulting team of PA Consulting 
Group helping some of the world’s leading companies 
to develop more innovative business strategies and 
customer-centric businesses.

•  Managing Director of specialist measurement firm Brand 
Finance, partner of The Foundation, which followed a 
marketing career with British Airways.

•  He encourages leaders to take new perspectives, to 
learn from new places, to think and act differently, and 
deliver extraordinary results.

Selection of Clients

BOOKS 

• Bestselling author of 7 books.
•  His books combine inspiration and experience, translated 

into over 35 languages.
•  Peter’s book “Gamechangers” is about the next 

generation of brands and businesses, which transform 
markets by thinking bigger, encouraging smarter 
innovation and clever marketing. It has been nominated 
for “2015 Marketing Book of the Year.”

•  His previous books include the bestselling “Marketing 
Genius“ which explores the left and right-brain 
approaches to competitive success, and has been 
translated into more than 28 languages.

•  “People Planet Profit” (embracing sustainability for 
smarter innovation and growth, sustainability as the best 
source of innovation and growth) was one of the “Best 
Books of 2010”.
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Introduction

 We live in a world of ideas, where a relevant, distinctive and contagious one can spread rapidly across social media and, through

 brand partners, engage a target audience by word of mouth, from tweet to retweet, or with a Facebook “Like”. That means that brand

 building no longer requires big budgets. New ideas, new businesses and new solutions are transforming every market in the world.

Gamechangers think and act differently. They innovate in every aspect of their brand and marketing.

 The 3rd Brand Congress will show you how to create innovative strategies for business and brands in today’s fast-changing
 world. Peter Fisk, a global business thought leader on growth, innovation and marketing, will lead the 3rd Brand Congress with
 two dynamic sessions. It will be a unique opportunity to hear from one of the world’s top business experts and to
 explore how technology and innovation are changing the ways in which companies build awareness and sustain
 brand recognition.

 Peter Fisk will present all the new aspects of marketing that your brand should take into consideration in order to keep it relevant
 to the modern consumer. He seeks out the most interesting new businesses around the world, fusing their ideas into practical
 and actionable solutions for you, in order to help you create innovative strategies for your business and brands in a fast changing
 world. He combines logic and intuition, focus and creativity, helping you think bigger and differently, making your
 best ideas happen fast and effectively.
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The 3rd Brand Congress  

The congress is addressed to:
•  CEOs, General Managers, Managing Directors, 

   Senior Managers
•  HR Managers, Marketing Managers, Brand Managers, 

Commercial & Operations

•  Directors, Media Directors, PR, Communications 
   and to all Marketing professionals from corporations     
   from all sectors of economic activity
•  Anyone looking to create innovative strategies 
   for their corporate brand.

Target Audience

Friday 30 September 2016 | European University Cyprus | Nicosia
The congress will be conducted in English. 

Congress Details

08:30-09:00 Registration 
09:00-09:10 Welcome Address
09:10-09:20 Chairman’s Introduction
09:20-10:50 Session 1: Gamechangers: Innovative Strategies for Business and Brands 
10:50-11:30 Networking Coffee Break
11:30-13:00 Session 2: Gamechangers: Making your best ideas happen fast and effectively
13:00-13:10 Recap and closing remarks 
13:10  End of Congress

Programme 



• Getting Started: Practical tools to help you think differently, define and change your game, whether 

   you’re a big or a small company

• Be the Gamechanger: What it takes for you as a leader, more tools and resources

• Building your momentum – finding ways to accelerate growth

• Changing your brain to change your game

• Getting started with the Gamechangers Toolkit

• Being bold, brave and brilliant
• Q&A: Applying the best ideas to your business – personal, practical, and profitable

Congress Thematology

(08:30-13:10)

Keynote presentation: Gamechangers: Innovative Strategies for Business and Brands

Session 1

• Kaleidoscope World: making sense of change, to find new opportunities for growth locally and globally

• Exploring new customer expectations and aspirations
• Thinking bigger, thinking differently

• Emerging markets, powerful millennials, and new women

• Disruptive Innovators: Learning from the world’s most innovative brands, large and small

• Winning Strategies: Creating innovative strategies to outthink the competition and shape 

   markets in your own vision

• Building brands that are inspiring, collaborative and enabling

• Combining big data with big ideas to focus and engage people

• Case studies

Workshop: Gamechangers: Making your best ideas happen fast and effectively 

Session 2
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Organizer
IMH
IMH is the largest business knowledge and information transfer organisation in Cyprus. Its services include the coordination 
and running of conferences, seminars and commercial exhibitions, specialist business media publishing and human 
resources consulting. Every year, IMH organises more than 80 conferences related to every sector of the market, commercial 
exhibitions and training seminars, and undertakes the entire process of five business award ceremonies. IMH publishes the 
only dedicated business magazines in Cyprus: the Greek language monthly IN Business and the English-language monthly 
Gold, which are read by tens of thousands of Cypriot and non-Cypriot professionals, managers and entrepreneurs. It also 
operates the magazines’ accompanying news portals, the IN Business Portal (www.inbusinessnews.com), the GOLD Portal 
(www.goldnews.com.cy) and the ΡΕΠΟΡΤΕΡ Online (www.reporter.com.cy) ΙΜΗ also delivers via e-mail the IN Business Daily 
Newsletter, the GOLD News Daily Newsletter and the ΡΕΠΟΡΤΕΡ Newsletter. The IMH Business Development Department 
bids for tenders published by local public sector bodies, the European Union and other international organisations. Through its 
activities, ΙΜΗ gives businesses a chance to develop, to network, to find new clients and business associates, to communicate 
with new audiences and discover growth opportunities. www.imhbusiness.com 

Main Sponsor
Cyta
Cyta is the leading brand in the Cyprus telecommunications sector, providing integrated electronic communication solutions, 
to both, consumer and business markets. By taking timely advantage of technological developments and the convergence of 
telecommunications and IT, Cyta is now the pioneer in quadruple play in Cyprus, offering a broad range of innovative services 
and ICT solutions. Since February 2004, Cyta has been Vodafone’s exclusive partner in Cyprus and, consequently, a member 
of the largest mobile communications network in the world.
www.cyta.com.cy

Sponsors
European University Cyprus
European University Cyprus is owned by Laureate International Universities, the largest international university organization 
with more than 1,000,000 students enrolled on more than 200 campuses at more than 80 institutions in 28 countries across 
Europe, the Americas, Asia, Africa and the Middle East. European University Cyprus is the only university in Cyprus and 
Greece to have been assessed by QS TOP UNIVERSITIES (QS Stars) with the highest distinction of 5-Stars in teaching, 
Facilities, Inclusiveness, Social Responsibility and Internationalization.

Hellenic Technical Enterprises Ltd
Hellenic Technical Enterprises Ltd is a leading Cypriot company that specializes in Information Technology, 
Telecommunications, Education Technologies, Industrial Automations, Fluid Handling, and Energy Saving Technologies. The 
company was founded in 1976, and is part of the Hellenic Mining Group of Companies. At its founding, the company had a 
focus of the telecommunication industry. Over the years Hellenic Technical Enterprises has expanded into the Information and 
Communication Technology industry and diversified into electromechanical services.

KEO Beer 
KEO Beer was launched in May 1951 and has been considered Cyprus’ national beer ever since.  It was been designed by 
Czech brewmasters, based on traditional lager recipes. This same recipe is still strictly followed to this day, thereby preserving 
its superb quality. KEO Beer received a Gold Medal Award at the Brewing Industry International Awards in March 1987 and 
is one of the few Cypriot beer brands with a presence on all five continents, rightfully claiming the title of “the taste of Cyprus”.

Microsoft Innovation Center Cyprus
Microsoft Innovation Center Cyprus is a strategic collaboration initiative between Microsoft Cyprus and the European 
University Cyprus. Its primary purpose is to have a fundamental role in the development and promotion of innovative ideas and 
projects, creating benefits through technology transfer initiatives. MIC Cyprus provides facilities, services, and activities that 
support students, startups, professionals and companies, research, and business solutions in partnership with our Innovation 
Partners. MIC Cyprus provides world-class resources, accelerating the creation of new companies, jobs, and applications. 

Communication Sponsors  
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For further information: IMH, Aigaleo 5, 2057, Strovolos, P.O. Box  21185, 1503, Nicosia. 
Tel: +357 22 505555,  Fax: +357 22 679820, e-mail: events@imhbusiness.com, website: www.imhbusiness.com

PARTICIPATION FEE PER DELEGATE CANCELLATION POLICY

METHODS OF PAYMENT

PERSONAL DATA PROTECTION

CONFERENCES: 
TERMS & CONDITIONS 
OF PARTICIPATION 

BOOKING FORM (PLEASE RETURN BY FAX TO 22679820) Registration Deadline: Wednesday 28 September 2016

DELEGATE INFORMATION (please print clearly)

Company/Organization:

:edoC latsoP:ytiC:sserddA

:xaF:e nohpeleT

:etisbeW:liam-E

Billing instructions:

1st Participation

Mr Mrs

Name:

Job Title:

E-mail:

2nd Participation

3rd Participation 4th Participation

Confirmation of your registration will be sent as soon as 
possible once we have received your application in writing 
– either online or by fax or mail. Please note that, in order for 
you to take part in the conference, your participation fee 
must be paid in full two days before the first day’s 
deliberations. Please note, furthermore, that the organisers 
reserve the right to make changes to the details – though 
not to the substance – of the conference without prior 
warning, even if these do not appear in the programme 
because they occurred after printing and due to unforeseen 
circumstances. Additionally, you should be aware that, if 
the organisers are obliged to cancel a conference, they 
have a responsibility to reimburse any fees paid. They 
cannot be held responsible, however, for any consequen-
tial damage or loss. Finally, please note that an application 
to participate and an online registration are considered 
legally binding.

• Participation fees are paid in advance.
• Cancellations must be made in writing two     
     days before the start of the conference,   
     otherwise you will be charged 50% of the 
     participation fee.
• In case of a no show without a written   
     cancellation two days before the conference, 
     you will be charged 100% of the participation fee.

(includes registration, coffee break, documentations)

Issues of personal data protection are very high in the priority 
of IMH Creative Solutions Consulting. All information and 
contact details that we receive are used only for the purpose 
of keeping you informed of forthcoming conferences, 
seminars, exhibitions, publications or providing electronic 
information which might be of interest to you. Such data is 
never used by other companies or organizations or for any 
other purpose. If you DO NOT  like to receive information 
from our company, either by post or by electronic means 
please tick the box here: 

Participation fee: 

€120 + 19%VAT

Mobile:

Mr Mrs

Name:

Job Title:

E-mail:

Mobile:

Mr Mrs

Name:

Job Title:

E-mail:

Mobile:

Mr Mrs

Name:

Job Title:

E-mail:

Mobile:

Friday 30 September 2016 | European University Cyprus | Nicosia

METHODS OF PAYMENT 
Payment must be made in advance in full (19% VAT has to be added) by: 

  CHEQUE 
Please mail your cheque by mail or courier to: IMH Consulting Ltd,  
P.O.Box 21185, 1503, Nicosia, Cyprus
Payable to IMH Consulting Ltd 

  BANK TRANSFER
Please inform the bank that you will pay all charges 
Name of bank: HELLENIC BANK PUBLIC LTD 
Exact designation of account holder:  IMH CSC LTD 
Full account number including codes: 115 - 01 - 188831 - 01  
IBAN code: CY27 0050 0115 0001 1501 1888 3101, SWIFT BIC: HEBACY2N 
Description: The 3rd Brand Congress 

 CREDIT CARD 
 Visa         Mastercard      American Express       Other  

Card Number:            Exp Date: 

Card Holders Name:  

Signature:                                                                  Date: 
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